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OVERALL GLOBAL RESULTS:
2023 BFCM weekend was
stronger than in 2022

Global-e saw an overall 53% YoY uplift in Black Friday-
Cyber Monday weekend cross-border ecommerce sales.

The BFCM Pedak started
earlier in 2023

Cross-border ecommerce shopping peaked throughout
November, with an uptick in sales already beginning at the
start of the month, earlier than the promotions and uptick
started last year.

Promotions continued throughout the month, leading to a
peak in trading over the Black Friday weekend. The
ecommerce sales made via Global-e's platform in
November almost doubled compared to October. This is

significantly higher than the uptick for the same period last

year, indicating shoppers' stronger focus on promotions.

2023 Cross-border ecommerce sales growth, by week

246%

Week 1 Week 2 Week 3 Week 4
November 1-7 November 8-14 November 15-21 November 22-28
BFCM week
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CONSUMER BUYING INTENT

Average conversion rate already started to increase in the first week of November. Conversion
rates continued to climb in the second and the third week of the month, reaching almost 100%
uplift, versus the average CVR in October, in the week of Black Friday/ Cyber Monday.

Conversion rate reached its peak on Black Friday itself, with a 125% increase compared to the
average CVR in October.

Increase in conversion rate during Increase in conversion rate during
November 2023, by week the week of BFCM, by day

Monday 20th 64%

Tuesday 21st 67%

Wednesday 22nd 83%
Thursday 23rd 78%
Black Friday 24th 125%
Saturday 25th 72%
Sunday 26th 118%
Cyber Monday 27th 81%

Week 1 Week 2 Week 3 Week 4
November 1-7 November 8-14 November 15-21 November 22-28
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IMPRESSIVE GROWTH ACROSS

MERCHANTS/ LANES

Analyzing the BFCM weekend sales of merchants/lanes
that have been trading with Global-e internationally for
the two periods, we saw a 20% YoY increase in sales
during the 2023 BFCM weekend versus the BFCM
weekend in 2022.

PEAK TRENDS IN
DIFFERENT MARKETS

YoY increase in sales over the 2023 BFCM weekend
was seen across many markets worldwide. Here is a
breakdown of how key international markets
preformed on Black Friday through Cyber Monday
(inclusive) this year versus the same days last year,
across merchants/ lanes that traded internationally
with Global-e for the two periods.

Sales change % - BFCM weekend 2023 vs. 2022
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Data: November 24-27, 2023 vs. November 25-28, 2022
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DISCLAIMER

This marketing publication contains statements of facts, and any expectations, assumptions, and
beliefs regarding future events and business performance should not be treated as guarantees of
future performance and are subject to inherent risks, uncertainties, and changes in circumstances
that are difficult to predict.

The statements reflect our views of data as of the date hereof and are subject to risks and
uncertainties that could cause future results to differ materially from those expressed or implied in
the statements. Factors that could cause actual results to differ materially from those expressed or
implied in the statements include, but are not limited to, market conditions, competition,
technological developments, regulatory changes, economic conditions, and other factors beyond
our control. We undertake no obligation to update any statements to reflect events or
circumstances after the date hereof or to reflect new information or the occurrence of
unanticipated events, except as required by law. We cannot guarantee that the statements will
prove to be actual results of future events and could differ materially from those reflected in such
statements. Therefore, you should not rely on these statements as predictions of future events.
We caution you that reliance on any forward-looking statements is at your own risk. You should
carefully consider the risks and uncertainties described in this publication and other documents we
file with relevant regulatory authorities before making any investment or business decisions based
on the information contained herein.

This disclaimer is provided to inform readers that the information contained in this marketing
publication may not be reliable or accurate for predicting future performance, and it is
recommended to exercise caution and conduct further research and analysis before making any
investment or business decisions.
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